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Sheila Armstrong, U.S. Cultural & Heritage Executive Director. Receives Two National Tourism Appointments
The U.S. Cultural & Heritage Tourism Marketing Council Co-Founder and Executive Director, Sheila Armstrong, was re-appointed to the U.S. Travel Association Board of Director and was invited to serve on the Brand USA Marketing Advisory Group.

 The U.S. Travel Association is made up of more than 2,100 members, is the national non-profit organization representing all components of the country’s $1.8 trillion travel industry that generates over 14 million jobs.  The U.S. Travel Association Board of Directors supports the Association in its mission to promote travel into and within the United States.  
Brand USA, previously known as the Corporation for Travel Promotion, is a public-private marketing entity based in Washington DC.  It was created in 2010 for the purpose of increasing international visitation to the United States. Brand USA’s Chief Executive Officer and senior management team have selected three advisory groups —marketing, business development and global insights.   The Marketing Advisory Group  will hold their first meetings in D.C. on February 28.
 “I am honored to have the opportunity to support our country’s tourism industry in workings with these two organizations,’ said Ms.Armstrong.  “I am especially enthusiastic about supporting the marketing of the United States to the cultural and heritage traveler.  The cultural and heritage traveler is the most productive and fastest growing segment of the travel industry.  Identifying ways to grow this lucrative travel segment will result in economic benefits to our communities large and small and to the entire travel and tourism industry.”

###
About Sheila Armstrong

Sheila Armstrong is the Co-Founder and Executive Director of the U.S. Cultural & Heritage Tourism Marketing Council (USCHT), a travel trade association that markets U.S. cultural and heritage tourism experiences both nationally and internationally.   The council was founded as a direct outcome of the 2005 U.S. Cultural & Heritage Tourism Summit presented by the U.S. Department of Commerce and the President’s Committee on the Arts and the Humanities in partnership with American Express and Shop America Alliance.  USCHT represents leading U.S. tourism destinations, attractions and travel partners engaged in marketing U.S. cultural and heritage to travelers throughout the United States and around the world.  

The organization also conducts market research on the cultural and heritage traveler and publishes The Cultural Traveler guidebook annually.  In addition, USCHT partners with Shop America Alliance to produce the annual ONE Travel Conference on Shopping, Dining and Cultural Heritage Travel, bringing together thought leaders in the top travel activities for an  executive level idea exchange with DMOs and travel partners.  Most recently USCHT has partnered with the Museum Store Association and Shop America Alliance on publishing Marketing Cultural & Heritage Tourism. 

 For more information about the organization, please visit USCHT.com and TheCulturalTraveler.com  
