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SASI-ONE 2011 Award Winners Honored at Annual 

ONE Travel Conference for Shopping, Dining & Cultural Tourism

Pasadena, California.  A total of 21 SASI-ONE Awards  (SASI = Shop America Salutes Innovation) for shopping and cultural tourism marketing excellence were presented by Brandace Bruning, with CenterCal Properties, SASI-ONE Awards Chairperson on Tuesday, January 18, at the SASI-ONE Awards Breakfast during the ONE Travel Conference at the Langham Huntington Hotel in Pasadena, California.  The awards are sponsored by CenterCal Properties in partnership with Shop America Alliance.
SASI-ONE Awards recognize prominent leaders in the tourism industry for their vision and commitment to developing shopping and cultural tourism.  Along with the 8 SASI-ONE Awards and 9 SASI-ONE Merit Awards for shopping and cultural tourism marketing excellence, 4 SASI-ONE Special Award Recipients were honored in the categories of Shopping Tourism Retailer of the Year, TravMedia Tourism Journalist of the Year, Cultural & Heritage Tourism Destination of the Year and SASI-ONE Chairman’s Award.  The achievements of SASI-ONE 
Winners from throughout the USA, Mexico, Latin America and Korea and the winners of the special awards were showcased in a 55-minute video presentation.  

The 8 SASI-ONE WINNERS and 9 SASI-ONE Merit awards were judged by a jury coordinated
 by the Bloomington Minnesota Convention and Visitors Bureau.  The judges were Bill Von Bank, Director of Sales & Marketing, Minnesota Zoo; Millie Philipp, Tourism Account Executive,
(more)
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Mall of America; Doug Killian, Director of Tourism, Mall of America; Cathleen Olson, Owner, Colours Marketing Communications and Colleen Tollefson, Senior Manager of Industry Relations, Explore Minnesota Tourism. 
Macy’s was the recipient of the Shopping Tourism Retailer of the Year award.  The special award recognizing Macy’s many initiatives to market to visitors was sponsored by American Express, TaxFree Shopping Ltd. and Shop America Alliance.  It was accepted by Macy’s Vice President of Visitor Services & Tourism, Kristen Esposito.
Winner of the TravMedia Tourism Journalist of the Year award was Peter Ellegard, a UK-based freelance travel journalist, photographer and editor of the UK consumer publication, tlm – The Travel & Leisure Magazine.  Ellegard has also been recognized as Travel Photographer of the Year in 2009 by the UK Travel Press, one of numerous accolades for his photography.  The award was sponsored by TravMedia, an international news distribution service company.
A leading edge research and educational institution, the California Academy of Sciences in San Francisco, California, was honored as the Cultural & Heritage Tourism Destination of the Year, in recognition of their leadership, marketing creativity and dedication to promoting cultural and heritage tourism.  The Cultural & Heritage Tourism Alliance and the US Cultural & Heritage Tourism Marketing Council co-sponsored this prestigious award. Richard Peterson, Director of Travel Industry Sales for the California Academy of Sciences, accepted the award on behalf of the Academy.   

Brandace Bruning, the SASI-ONE Awards Chairperson, recognized the John S. and James L. Knight Foundation’s Random Acts of Culture program as the SASI-ONE Chairman’s Award.  In presenting this award, Bruning said, “It is fitting to honor the Knight Foundation’s Random Acts of Culture program as it celebrates the convergence of Shopping and Culture in a most memorable way.” Dennis Scholl, Vice President of Art for the Knight Foundation, accepted the award via a pre-recorded message.  His acceptance included a video of an October 2010 Random Acts of Culture event featuring the Opera Company of Philadelphia appearance at Macy’s Wanamaker store in Philadelphia where 650 choral singers unexpectantly performed the Hallelujah Chorus from Handel’s Messiah, accompanied by the largest pipe organ in the world.  The event was posted on the web and went viral on You Tube with an estimated viewing of over 7 million.                                   (more)
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SASI-ONE 2011 Award Winners:

Outlets of Colorado/Craig Realty Group (2 Awards) 

Fashion Ambush with a Colorado Twist

Strike a Pose Model Search

Category:  Multi-Center Shopping Center

Honoree:  Peggy Ziglin, Regional Public Relations and Tourism Director, Outlets of Colorado/Craig Realty Group

California Travel & Tourism Commission

Korea TV Home Shopping Promotion

Category:  Destination Management Organization

Honorees:  Caroline Beteta, President & CEO, Annette Eckert, Director of Asia market, Amanda Font, Cooperative Marketing Manager, California Travel & Tourism Commission; Irene Lee, Director of Public Relations, CTTC Korea: AVIAREPS Marketing Garden Korea, Ltd.

Sarasota Convention and Visitors Bureau

Festival sARTee: International Arts Festival
Category:  Destination Management Organization

Honorees: Lynn Hobeck Bates, Cultural & International Tourism Sales Manager, Erin Duggan, Public Relations Director, Sarasota CVB; Bradenton Area CVB, Sarasota County Cultural Alliance, Arts Council of Manatee County, Realize Bradenton, Inc. 
General Growth Properties (2 Awards)
Forever 21 Opening at Fashion Show

Category:  Single Shopping Center Location
Honoree:  Susan Houck, VP of Field Marketing, General Growth Properties

Fashion Night Out
Category:  Multi-Center Shopping Center
Honorees:  Susan Houck, VP of Field Marketing, General Growth Properties; Participating Retailers at Fashion Show, The Grand Canal Shoppes at The Venetian and The Shoppes at The Palazzo
CJF Marketing International 

Historic Shopping & Dining Attractions

Category:  Multi-Center Shopping Center

Honoree:  Carolyn Feimster, President, CJF Marketing International

Bloomington Convention and Visitors Bureau

Naughty Meets Nice Holiday Getaway to Bloomington & Mall of America
Category:  Destination Management Organization

Honoree:  Jam Kroells, VP of Marketing, Bloomington CVB
(more)
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SASI-ONE 2011 Merit Award Winners:

Conde Nast Mexico & Latin America

Vogue Travel & Shops Guide 2010-2011

Category:  Print Media & Internet

Honorees:  Farid Aouragh, Director General, Maury, Margarita González Bárcenas, Directora de Circulation, Conde Nast Mexico & Latin America   

VISIT FLORIDA
Visit Florida: Florida Reflections Cultural Campaign

Category:  Destination Management Organization

Honorees:  Tiffany McCaskill, New Product Development Manager, VISIT FLORIDA; American Express; Custom Marketing Group
Las Vegas Convention & Visitors Authority (2 Merit Awards)

Southwest Airlines Vacations June Booking Sale

Las Vegas Sizzle Package
Category:  Destination Management Organization

Honorees: Art Jimenez, Senior Director of Leisure Sales, Las Vegas CVA; Jeff Rosser, Las Vegas Product Manager, Southwest Airlines Vacations; Alicia Evanko, CMP, Questex; Alexandra Goranson, Marketing Manager, Las Vegas Outlet Center and Las Vegas Premium Outlets

The Henry Ford

The Henry Ford 2010 Holiday Catalog

Category:  Travel Partners

Honorees:  Carol Kendra, Chief Marketing Officer, Terri Anderson, Senior Director, National Retail Sales & Licensing, The Henry Ford

Louisiana Tax Free Shopping

Louisiana Tax Free Shopping Brochure

Category:  Print Media

Honoree:  Denise Thevenot, Executive Director, Louisiana Tax Free Shopping

Coastal Discovery Museum

Lowcountry Discovery

Category:  Cultural & Heritage Organization

Honorees:  Michael Marks, CEO, Natalie Hefter, VP of Programs, Coastal Discovery Museum

General Growth Properties

Las Vegas Advertorials

Category:  Multi-Center Shopping Center

Honorees:  Susan Houck, VP of Field Marketing, General Growth Properties; Participating Retailers at Fashion Show, The Grand Canal Shoppes at The Venetian and The Shoppes at The Palazzo; Faiss Foley Warren PR/Las Vegas
(more)

Pg. 5 of 5/SASI-ONE
CJF Marketing International 

Gulfstream Park Visitor Outreach Program

Category:  Single Shopping Center Location

Honorees:  Carolyn Feimster, President, CJF Marketing International, Jeannie Roberts, Director of marketing, Delores Molina, Marketing Manager, The Village of Gulfstream, Susan Hunt, Director of Marketing, Gulfstream Park Racing & Casino, Judy Penny, Principal, Think Penny.

SASI-ONE 2011 Special Award Winners:

Chairman’s Award

John S. & James L. Knight Foundation’s Random Acts of Culture 

Shopping Tourism Retailer of the Year
Macy’s

TravMedia Tourism Journalist of the Year

Peter Ellegard
Cultural Heritage Destination of the Year

California Academy of Sciences 
ONE Travel Conference for Shopping, Dining and Cultural & Heritage Tourism is produced annually by Shop America Alliance and the U.S. Cultural & Heritage Tourism Marketing Council.  The Conference brings together leaders in the travel industry to focus on The Power of Partnership, speaking with ONE Voice.  The first annual conference was held in Pasadena, California Jan 16-18, 2011.  The next ONE Travel Conference will be held in Orlando, Florida, January 15-17, 2012.  For more information visit ONETravelConference.com or call 843.341.6392.

Shop America Alliance is the travel trade organization representing hundreds of the premier shopping tourism destinations, retailers, shopping centers, museum stores and outlets in North America. Founded in 1998, Shop America Alliance co-produces the annual ONE Travel Conference and SASI-ONE Awards and The Cultural Traveler guidebook, publishes Shop America Magazine and markets more than 200 shopping tours in 40 cities.  For more information, visit shopamericatours.com or call
 707.224.3795.
US Cultural & Heritage Tourism Marketing Council (USCHT) is a travel trade association with a mission to market U.S. cultural and heritage tourism experiences both nationally and internationally. USCHT represents leading U.S. tourism destinations, attractions and travel partners engaged in marketing U.S. cultural and heritage to travelers throughout the United States and around the world, co-produces the annual ONE Travel Conference and SASI-ONE Awards and The Cultural Traveler guidebook and sponsors market research on the Cultural and Heritage Traveler. For more information, visit USCHT.com and TheCulturalTraveler.com  

or call 843.341.6392.
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